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23 June 2010 

For immediate release

Footfall up 21 per cent at Bubble London as brands and buyers have a super summer show!
Season-on-season footfall was up 21 per cent at the spring/summer 11 edition of Bubble London, which took place on 20-21 June 2010 at the Business Design Centre, Islington.

Buyers arrived at the show on Sunday and Monday to see a fantastic line up of almost 200 brands from 19 countries. Almost 100 brands showed exclusively at the show, with 60 brands making their debuts, including CWF brands Timberland, Elle, MFG and DKNY, Helen Gordon, Lässig, Little Loui, Mae, Minti, Nicki Macfarlane, Pint Size, Rockabye-Baby, Small Paul by Paul Frank, Steiff Kids Collection, Troizenfants and Zoocchini.
The show’s increasing international appeal was underlined by international visitor figures up 45 per cent on the June 2009 show.

“We’ve seen more international buyers at Bubble London this season, which is great as London needs an international show and it makes the event so much more attractive,” says Yanina Aubrey of Aravore Babies. “It’s lovely to meet lots of UK buyers here too. I love the look of Bubble and feel we fit in really well here and it suits the look of our brand perfectly.”
Organic brand Frugi, meanwhile, which saw sales at Bubble increase 100 per cent on this time last year, also sees the show becoming a more global affair. “We brought five people to man the stand this season to keep up with the amount of buyers – including one as far a field as Kuwait,” says the brand’s Lucy Jewson. “As well of lots of new enquiries we also found buyers were placing much bigger orders at the show rather than taking a few bits from across the range and there seemed to be more buyers visiting from London.”
Boardsports brand O’Neill returned to the show, and the brand’s Rowan Bailey, who was in attendance for the first time, says, “I hadn’t been to Bubble London before, this is my first visit, and I have to say the show looks excellent and has a great layout. There’s lots of product available to look at and there’s a nice friendly atmosphere. This is the first spring/summer season for us with the toddlerwear and the reaction from buyers here has been great and we’ve picked up lots of new leads and contacts.  We will be looking to take a bigger stand next season for O’Neill.”
Buyers too were impressed with the show. “It was a vibrant show that had the right balance of being busy yet practical,” says Nick Rayne of Harvey Nichols. “We are always on the look out for something different and like last season we found these brands at Bubble.”
Emma Wright, director and buyer at Ten Little Monkeys in Wilmslow, Cheshire, says, “Bubble was stronger than ever this time. It was so exciting to be there and there were so many lovely things to look at. The variety was brilliant and the stands looked excellent. We came away with six new brands, which is fantastic for us. The show is growing from strength to strength and we’ll definitely be back for the next show.’’

Meanwhile Corina Papadopoulou, MD of London store Kidsen, says, “Going to Bubble is a great chance for me to see suppliers and to catch up with the brands that I didn’t get to see last time. I loved the fact there were so many more new brands this season and it was great to see them sitting alongside the more established ones. I really liked seeing the interiors there too as it added to the show giving it a nice mix of products.”
As well as the collections of clothing, accessories, toys, interior and lifestyle products, there was a great deal going on around the show. On the Sunday afternoon shrieks of delight could be heard from the Rockefella stand, after the Swedish brand was named winner of the Standout Award for the best-dressed stand at the show with its pirate-themed creation. The brand wins space at next season’s show. UK brand Fluke, meanwhile, claimed second place. 

Author and photographer Caroline Irby was in attendance on both Sunday and Monday signing copies of her book A Child From Everywhere, and she says, “The show is fantastic. It’s got such a nice feel to it and everyone seems so positive and enthusiastic.” 
 
Bubble London event director Lindsay Hoyes says, “I’m delighted with the positivity that was evident throughout the show. Brands and buyers really appreciate the Bubble concept. Brands have reported strong sales to quality international and domestic buyers, and as the first show of the season we’ve got the spring/summer 2011 buying season off to a flying start.” 
The next edition of Bubble London takes place on 30-31 January 2011 at the Business Design Centre, Islington. 

Ends

Editor’s notes

• Bubble London was launched in January 2008, and its philosophy is to bring a new generation of kids’ trade show to the marketplace. Each event is carefully conceived as a focused trade show in a wonderful space, where retailers can meet exhibitors from every aspect of the kid's world: clothing to toys, shoes, accessories and more.
• Bubble London is organised by leading trade show organiser ITE Moda Ltd.

• Next season’s show takes place on 30-31 January 2011 at The Business Design Centre, Islington.
• For further information, please contact Stephanie Parker on Stephanie@ite-exhibitions.com or Martin Wanless on martin.wanless@ite-exhibitions.com. Call 01484 846069.

• Make sure you keep up to date with Bubble London on Twitter and Facebook.

• High-resolution images will be available to download from our FTP server by the end of the week. Please contact us for log in details. A selection will also be emailed to you as soon as they’re available.
